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Hi, Welcome! Nice to meet you

Francine Hamelberg

▪ Digital Marketing Specialist

o Social Media

o Email Marketing

oMarketing Automation



Before we start...
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When is the last time you posted on LinkedIn?

• Never

• Last Year

• Last Month

• Last Week

• Yesterday

What is the post about?
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When is the last time you update your profile on LinkedIn?

• Never

• Last Year

• Last Month

• Last Week

• Yesterday
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What will be covered today?

• Benefits of Social Media 

• Do’s & Don’ts on Social Media Posts

• Building an effective LinkedIn profile
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Benefits of Social Media

Increase visibility

(Internal & External)

Networking Opportunity Personal Branding

Learning & Professional 

Development

Research Tool
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LinkedIn vs. Twitter (X)

How to be successful on social?
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What is the proportion of my LinkedIn posts?

The 5-3-2 Rule

•50%:Your unique perspective that 

informs, educates, and is useful to 

your audience.

•30% Engage your audience (asking a 

question, creating a poll)

•20% Promote your organization. (new 

announcements, events)
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Do’s and Don’ts when Creating Content

Creative Formats:

• Image with text

• GIFs

• Short Video

• Illustration or animation

• Photos of influential figures

• Quotes

• SlideShare

• Carousels
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Use this checklist!
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Do’s and Don’ts when Creating Content

LinkedIn
Copy

• Limit: 3000 characters maximum (Ideal: 200-250 
characters)

o Use a hook in the first sentence and keep links 
above the fold

• Integrate key phrases and words that will catch your 
audience's attention

• Tag important partnerships and relevant companies 
(2-5 tags per post is ideal)

Pro tips:
• Use CTA (Call to action) that is clear and concise on what 

actions you want the user to take
• Use simple/familiar emojis that create a self-

explanatory story

Twitter (X)
Copy

• Limit: 280 Characters (Ideal: 240 –259)

• @Tag relevant profiles (Ideally no more than 2 per post)

• Use relevant #hashtags (3-5 per post)

Pro tips:
• Use photos for additional Retweets & more engagement

• Use stats and charts to boosts Retweets

• <110 characters get higher engagement
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Build an Effective Profile

Turning on creator mode lets people know that your profile is a source for inspiring content, helping you gain followers

Increase reach by 
20% with Creator 

Mode

• Go to your profile and click on 
the "Me" icon.

• Click on "View Profile" and 
scroll down to the 
"Resources" section. 

• Click on "Creator mode" and 
then click on "Turn on."

▪ Always keep your profile updated (every 3 – 6 months)

▪ Include your title & company name in at least your bio 

▪ Add in your location
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What more can you do on LinkedIn?

▪ Start growing your network

▪ List your relevant skills (show you passion for learning!)

▪ Request recommendations and give endorsement

▪ Showcase your knowledge 

o Be a contributors & get a Badge

o Add opinions and thoughts to the articles

https://www.linkedin.com/pulse/topics/home
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Top Analyst LinkedIn Posts at Morningstar

Top performing content features:

• Gifs/Animation

• Use Quotes

• Use Stats

• Image/Video ft. People (untreated)

• Image/Video ft. Data viz

• Image ft. Text overlayed

• Video ft. Captions

• First 3 seconds of video has a hook

• Video ft. Speaker name/title overlay
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Request a private strategy session with your social media team

▪ Comprehensive audit of social media engagements

o Review Y2023 and/or YTD to establish benchmarks and strategies. 

o Explore personalized strategies to surpass these benchmarks by EOY 

▪ Key metrics from social media management platform

o Volume of Published Messages 

o Total Engagement for each channel 

o Average Engagement per Channel 

o Overall Average Engagement 
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5 Key Things

1. Always keep your profile up-to-date (every 3 – 6 months)

2. One post per day on LinkedIn

3. Keep the URL above the fold for visibility

4. Turn on LinkedIn Creator Mode

5. Use LinkedIn About section as your SEO Driver to your profile
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