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Hi, Welcome! Nice to meet you

Francine Hamelberg

= Digital Marketing Specialist
Social Media
Email Marketing

Marketing Automation
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Before we start...



When is the last time you posted on LinkedIn?

°* Never

* Last Year

* Last Month
* Last Week

* Yesterday

What is the post about?
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When is the last time you update your profile on LinkedIn?

°* Never

* Last Year

* Last Month
* Last Week

* Yesterday
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What will be covered today?

 Benefits of Social Media
e Do’s & Don’ts on Social Media Posts

* Building an effective LinkedIn profile
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Benefits of Social Media

= oo
Increase visibility Networking Opportunity Personal Branding

(Internal & External)

Learning & Professional Research Tool

Development
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How to be successful on social?

LinkedIn vs. Twitter (X)

Tips and tricks on best practices for social amplification on each platform

Linkedin Twitter

Posting frequency At least 3-5x per week (No more At least 2-4x per day
than once per day)

Audience e Consider location e Consider location
Who is your target audience? e Whois your target audience?
e Whatis the primary e What conversations are your
language of your intended audiences engaging in?
audiences? e Are you utilizing hashtags in
e Put content into your own your tweets?
voice
Content e Sharing a variety of content can help keep you relevant to your
audiences.

e Use hashtags, tag companies and people, ADD VALUE!!
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What is the proportion of my LinkedIn posts?

The 5-3-2 Rule

*50%:Your unique perspective that
informs, educates, and is useful to
your audience.

*30% Engage your audience (asking a
question, creating a poll)

*20% Promote your organization. (new

announcements, events)

£

Reconnected with two of my fi
and Stephanie Lerdall

Great seeing so many new anc

brimming with insights and g g 203

£

Hope to see everybody at the Momingstar Investment Conference this year,
especially at my session with the amazing Danielle Labotka! \We'li be talking about
the lifecycle of advice and all about converting prospects to lifelong clients. We've
found ways that advisors can work with their clients to develop their business, like
attracting new clients, retaining them, and actively avoiding losing them. Register
today and see what we have in store! https://inkd.in/gTvWiFxJ
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isor to provide insight on what's driving investor behavior.

report on the matter: https://Inkd.in/gnwAAESU
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Do’s and Don’ts when Creating Content

Creative Formats:

Image with text
GlFs
Short Video

Illustration or animation

Photos of influential figures

Quotes

SlideShare

Carousels

The Asset Manager's Guide
to Climate Reporting

= Regulatory trends

= TCFD-aligned reporting guideline:

Cltkdppntydt g %

Q3 Stock Market Outlook:

Time to Batten Down the Hatches
or Raise the Sail?

(ORNINGSTAR
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Use this checklist!

Some of the best practices for successtul creatives on LinkedIn:

LinkedIn Creative Best Practices

Be concise

—

Avoid stock imagery

N

N

Use vibrant, unexpected or otherwise scroll-stopping visuals

Include captions on videos

o

Use distinct and consistent branding
Ensure creative is relevant to your audience

Treat your image as your headline

Keep intro copy <150 characters

O |0 | O

Maximize the real estate available

10. ’- Keep # of pages for document ads <10
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Do’s and Don’ts when Creating Content

LinkedIn

Copy

Twitter (X)

Copy

. Limit: 3000 characters maximum (ldeal: 200-250 e Limit: 280 Characters (Ideal: 240 —259)

characters)

o) Use a hook in the first sentence and keep links

above the fold

 @Tag relevant profiles (Ideally no more than 2 per post)

* Use relevant #hashtags (3-5 per post)

® | nteg rate key p h rases a n d WO rdS that Wi I I Catch yo u r O Morningstar, Inc. @Morningstarlne - Jan 14 Promote | --- 0 Marningstar, Inc. @Morningstarine - Jan 4 Promote = =+

audience's attention

Many parts of the #bondmarket look sttractive right now. Join us for an insightful discussion diving into the 2024 trends, adaptive

strategies, and regulatory shifts, including the proliferation of ESG
One is #mortgages. @Russkinnel tells us what bargains are catching his disclosure rules and climate-friendly initiatives. Register to save your spot

« attention today. spr.ly/6018R9nym
. Tag important partnerships and relevant companies

Morningstar - Fellowing

We surveyed 400 investors and 650 advisors 1o bring you the insights you need 10
our business. Get the report here: http://sprly/6049ugX6Z

v/

Nhat matters most to your clients and

Pro tips:

Morningstar - following

Join our interactive workshop featuring Sheryl Rowling , Editorial Director of
ncial Advice, #MorningstarWealth, and learn how to align tax strategies to real
t scenarios, help clients meet their goals, and demonstrate your val ..see more

Pro tips:

« Use CTA (Call to action) that is clear and concise on what * Use photos for additional Retweets & more engagement

actions you want the user to take

e Use stats and charts to boosts Retweets

* Use simple/familiar emojis that create a self-

explanatory story

* <110 characters get higher engagement

12
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Build an Effective Profile

= Always keep your profile updated (every 3 — 6 months)

® Include your title & company name in at least your bio

Claim a custom URL

= Add in your location

THE WORLD WORKS
WITH SERVICENOW

Add a cover photo that tells a visual story about you
and/or Morningstar

Add your pronouns if preferred

Ensure Creator Mode and related functions (e.g., ‘Follower" button
instead of ‘Connect’ button) are turned on

Add Featured section to drive traffic to evergreen highlights
from your career and life

Ensure Experience & Education are updated to credential your
background

Use your About section to tell a story about your career
and expertise

Increase reach by
20% with Creator
Mode

Go to your profile and click on
the "Me" icon.
Click on "View Profile" and

scroll down to the
"Resources" section.

Click on "Creator mode" and
then click on "Turn on."

Turning on creator mode lets people know that your profile is a source for inspiring content, helping you gain followers

13
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What more can you do on LinkedIn?

Start growing your network
List your relevant skills (show you passion for learn
Request recommendations and give endorsement
Showcase your knowledge

Be a contributors & get a Badge

Add opinions and thoughts to the articles

m Q  Search

6 Update when you have something to celebrate

7 Here's what else to consider

1 Update regularly

The first rule of thumb is to update your LinkedIn
profile regularly, at least once every three to six
months. This will ensure that your information is
up to date, your connections are engaged, and
your profile is optimized for search and visibility.
Regular updates can include adding new skills,
courses, certifications, projects, publications, or
awards that you have acquired or completed.
They can also include updating your headline,
summary, photo, or background image to reflect

your current professional identity and aspirations.

& Like

> Share

f =X & o L2 @

Home  MyNetwork Jobs  Messaging  Notifications ~Me ™

Learning

Add your perspective

9 e

Jessica Williams Chadwick Follow

Thought Leadership as a Service | Use it as a tool to get you w..

Updating your LinkedIn profile regularly is a great idea,
especially as it works just like another website, or landing
page. LinkedIn SEO is strong, so having the right keywords
woven through your communications, as well as speaking to
the right audience, can have a huge effect on your visibility.

é Like - ©O 20 G Reply

TIINA JARVET Follow

Headhunter on Your Side @ Sourcing talent to multinationals ...

As a Headhunter | reach out to professionals who are not
artivelv Innlkina far new rareer annartunities | aftan hear that

OO 61 46 Contributions
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https://www.linkedin.com/pulse/topics/home

Top Analyst LinkedIn Posts at Morningstar

Top performing content features:

e Gifs/Animation

* Use Quotes

* Use Stats

* Image/Video ft. People (untreated)
* Image/Video ft. Data viz

* Image ft. Text overlayed

* Video ft. Captions

* First 3 seconds of video has a hook

* Video ft. Speaker name/title overlay

It was my pleasure speaking with Joe Kernen on CNBC this morning.

With Growth & Tech stocks either fully- or overvalued, what's worked for past 1 2 years won't
be what will work for the rest of this year.

Time to start taking profits in stocks that have become overvalued & overextended and
reinvest in more contrarian plays. Look for what's underperformed, unloved—and most
importantly—undervalued.

What fits the bill? real estate, energy & utilities.

https://Inkd.in/gssZ8e2f

She/Her) « 1st

ﬁ Danielle Labotka
-®

Advisors shouldn't shrink away from using generative Al

Gen Al provides advisors the opportunity to upskill things their clients value in
working with a human, like strong communication. Read on to learn more about
how Gen Al can help you communicate with clients better.

#financialadvisor #genAl

Morningstar Australia
owers

-®

5 steps for using an #ai strategy in your practice as highlighted in this week's FS
Advice newsletter with Morningstar's Danielle Labotka. Read it

here: https://mstar.me/3wXGC00

IN THE PRESS

“The job of financial planning is
more human-centric than ever.
If anything, generative Al can
help make financial advisers
better at their jobs ”

Daniel
Mor

MORNNGSTAR

+ Follow

+ Follow

It was great to take a short break during the MIC UK conference to Speak on Asset

TV about ything European equ markets.

Kestell Duxbury Rory Palmer

Asset TV UK
4,823 followers =+ Follow

2w ®
Watch as Michael Field, CFA, European Equity Market Strategist at Morningstar,
joins us at the Momningstar Investment Conference UK 2024 to dissect surprises
in #EarningsSeason ¢ https://Inkd.in/d_PiPnpP

Michael also assesses European market valuations, and discuss the potential
impact of ECB rate cuts on sectors like consumer and financials.

asset b Michael Field ) )

Morningstar, Michael Field | Morningstar Investment Conference UK 2024

15
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Request a private strategy session with your social media team

= Comprehensive audit of social media engagements
Review Y2023 and/or YTD to establish benchmarks and strategies.
Explore personalized strategies to surpass these benchmarks by EQY

= Key metrics from social media management platform

Volume Of Published Messages ‘.l'oiume of Published Messages — Total Engagements .
’ 100

Total Engagement for each channel i o

25 g

2 &0 :

Average Engagement per Channel / :
40

20

Overall Average Engagement “

Apr Apr 08 Apr22 May 08 May 20 May 27 Jun 3 Jun 10 Jum 17 Jun 24

Date
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Key Things

. Always keep your profile up-to-date (every 3 — 6 months)
. One post per day on LinkedIn

. Keep the URL above the fold for visibility

. Turn on LinkedIn Creator Mode

. Use LinkedIn About section as your SEO Driver to your profile

17
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